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Key findings

Alcohol advertisements and the sale and delivery of alcohol are 
now inextricably linked, contributing to the significantly expanding 
availability of alcohol in Australia.

• While advertising content and the sale of alcohol have traditionally been separate, alcohol companies now 
use online advertising as a store front, with advertisements directly linking to online retail sites and apps 
where alcohol is sold and rapidly delivered to people’s homes. 

• Of the 56,000 advertisements published on Meta platforms by companies that sell alcohol over a 19-month 
period, the majority (83.8%) contained a button encouraging people to engage with the advertisement. 

• Over a third of alcohol advertisements (39.2%) contained a button that directs people to an online platform 
where alcohol is sold. For example, advertisements directed people to online stores with a catalogue-style 
list of alcoholic products for sale, or directly to a product preview with an ‘add to cart’ prompt. 

• These advertisements rapidly convert exposure to an alcohol advertisement online, with the sale and 
delivery of alcohol directly into the home, bypassing the usual protections and speed bumps in place when 
alcohol is sold in traditional physical premises. This is particularly concerning when it comes to an addictive 
and harmful product like alcohol.

• Current regulations for how alcohol is advertised and sold were developed for bricks and mortar stores and 
venues, with a number of jurisdictions now playing catch up and considering what changes are required to 
keep pace with an ever-evolving digital world. 

• Reforms must ensure harm minimisation protections are not bypassed in the digital environment. Online 
alcohol advertising in its current form is expanding alcohol availability and expediting sales and delivery 
contributing to alcohol harms. Therefore, it is important that alcohol laws and regulations are modernised. 
Policymakers should consider implementing measures that address the ways alcohol companies advertise 
through digital platforms.
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Alcohol is an addictive product which causes significant harm to communities. Each year, 10 million people 
in Australia are harmed by alcohol.1 Because of alcohol, one person dies every 90 minutes and one person 
is hospitalised every three and a half minutes.2 Alcohol-induced deaths are at the highest reported rate in 
Australia in 10 years,3 and deaths from alcohol-related injuries have more than doubled between 2010 and 
2020.4 With alcohol use linked to over 200 disease and injury conditions,5 it is one of our nation’s greatest 
preventive health challenges.

Digital promotion of alcohol is associated with alcohol use by young people.6,7 Alcohol marketing exposure 
increases young peoples’ likelihood of starting to use alcoholic products earlier and going on to use them 
at higher risk levels.8 A recent research review shows that alcohol marketing can increase positive alcohol-
related emotions and cognitions and cue alcohol cravings for people most at risk of or experiencing an alcohol 
problem, and for people in recovery from an alcohol use disorder it is seen to trigger a desire to drink alcohol.9 

We previously found that alcohol companies target people with almost 40,000 alcohol advertisements in a 
12-month period on Meta social media platforms alone and that alcohol retailers commonly used a ‘shop 
now’ button on their alcohol advertisements.10 This raises concern as these advertisements create a direct link 
between alcohol advertisements and the sale and rapid delivery of alcohol into homes which is associated 
with high risk alcohol use11,12  and harm.13,14 

The risks associated with rapid delivery are demonstrated in a national survey, where nearly three in four 
people sold alcohol with rapid delivery drank alcohol at higher risk levels on the day of delivery, 15  with 
additional Australian research indicating that online sale and rapid delivery of alcohol into the home can 
extend alcohol use, where alcohol use would otherwise have ended. Research also shows that people with 
high-risk alcohol use are targeted with higher frequencies of alcohol advertisements for home delivery.16 It is 
therefore important to investigate the ways that alcohol companies are using digital platforms to integrate 
alcohol promotion and sale. 

About this report

To investigate the extent to which alcohol advertisements on social media platforms lead people to 
online retail sites and apps where alcohol is sold, we analysed the landing pages that buttons on alcohol 
advertisements direct people to. This included investigating how buttons on alcohol advertisements vary 
between companies and industry sectors. 

Background

While online technologies play an important role in our lives, it is essential that 
digital environments are safe and facilitate health and wellbeing. However, 
alcohol companies persistently target people with alcohol advertisements 
when they are online, with the goal of increasing their profits. 
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Methodology

The data presented in this report was collected from the Meta Ad Library (which includes advertising for 
Facebook, Instagram, Messenger and the Audience network) using computational methods described 
elsewhere.17 Data was collected from 21 October 2021 to 2 June 2023 (inclusive). 

A list of alcohol producers, retailers and venues was developed to identify alcohol-related advertising. In this 
study, advertisements from companies that sell alcohol were considered alcohol advertisements.  This list 
originally included 351 alcohol advertisers and between 8 March 2023 and 17 April 2023 was expanded on a 
rolling basis to include a total of 1,123 alcohol advertisers. Therefore, the data in this report is likely an under-
representation of the total number of alcohol advertisements on Meta platforms.  

A total of 56,579 advertisements and their available metadata were collected from advertisers over the data 
collection period. Alcohol advertisements were analysed for the use of buttons, the button text (e.g., “buy now”, 
“learn more”, or “book now”) and the landing page linked to the advertisement through the button.

Landing pages linked to alcohol advertisements through buttons were analysed and categorised based on 
whether they directly linked to alcohol sale. An advertisement directly linked to alcohol sale was defined as an 
instance where a button links to a webpage or app that by design steers people toward being sold alcohol.

Figures in the report reflect distinct advertisements published, meaning advertisements are defined by 
their unique ID number and only counted once when they are first published in the Meta Ad Library even if 
distributed across multiple platforms. This report does not include measures such as reach, spend, or click-
through rates as this information is not currently made available by Meta. 

Table 1: Data collection

Data source Meta Ad Library

Collection dates 21 October 2021 to 2 June 2023 (inclusive)

Advertisers tracked across 
market categories

1,123 total advertisers
• 546 producers
• 50 retailers
• 527 venues

Total alcohol ads collected 56,579
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How many alcohol advertisements directly link to alcohol sale?

 » Key takeaway: There is now a fundamental link between alcohol advertisements on social media and 
the online sale and delivery of alcohol.

Of the total alcohol advertisements captured (n=56,579), the majority (83.8%) contained a button and over a 
third (39.2%) directly linked to alcohol sale through the button. On average, this equates to over 1,100 alcohol 
advertisements per month that directly linked to alcohol sale through a button.

Read another way, of advertisements with a button (n=47,416), almost half (46.7%) directly linked people to 
alcohol sale. 

The most common button labels used by alcohol advertisers are ‘Shop Now’ and ‘Learn More’. For alcohol 
advertisements with a ‘shop now’ button, almost nine in 10 (89.4%) directly linked people to alcohol sale. Almost 
a quarter (21.5%) of advertisements using the ‘learn more’ button directly linked to alcohol sale. Other button 
types were less used and collectively were less likely to link to alcohol sale (Figure 1).

Figure 1: Alcohol advertisements with a button, by presence of direct link to alcohol sale
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What do alcohol advertisements linking to alcohol sale look like?

Alcohol advertisements using a button directly link people to alcohol sale in a range of ways. In some cases, 
people are led to alcohol sale within one or two clicks. Examples of how alcohol was sold included through 
direct ‘add to cart’ features, subscription orders, and offers for prizes or special deals that required the 
purchase of an alcoholic product to enter. Alcohol producers don’t necessarily always link to their own 
webstores, in many cases their advertisements link to alcohol retailer websites.

Advertisements linking people to alcohol sale could initially lead people to a range of different landing pages. 
Common landing pages included:

• Catalogue-style pages listing alcoholic products, with products accompanied by buttons prompting 
people to ‘add’ a product to a virtual check out cart. These landing pages often include additional 
promotions, for example the promotion of discounted alcoholic products.

• A page detailing a specific alcoholic product, accompanied by an ‘add’ to cart button. These pages can 
also include additional promotions.

• A page prompting the installation of an alcohol company app that sells and delivers alcohol.

The examples provided below demonstrate several alcohol advertisements and their corresponding landing 
pages. 

It was common for landing pages to seek personal information such as age and location on first visit to the 
landing page, which would be remembered (i.e., via browser cookies) for subsequent visits to a website and 
used to target webpage content based on this information (e.g., through localised delivery/promotions).

Advertisements classed as not directly linked to alcohol sale included those with landing pages containing 
everything from directions to venues, tickets to events that are not inherently related to alcohol, venue and 
retailer information, find-a-store locations, and other general promotional materials that don’t include direct 
sales. 

RESULTS



BUY NOW: THE LINK BETWEEN ALCOHOL ADVERTISING, ONLINE SALES AND RAPID DELIVERY 7

RESULTS

Examples

EXAMPLE: CATALOGUE-STYLE LANDING PAGE

Shop Now

Shop Now
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EXAMPLE: PRODUCT DETAILS ADD TO CART PAGE

EXAMPLE: INSTALLATION OF ALCOHOL RETAIL APP

Advertisements and landing pages visually shown are examples to demonstrate how advertisements can directly link to alcohol sale through various design patterns. Some screen 
captures of landing pages have been taken post-data collection and therefore promotions depicted are reflective of the time point at which they were captured. 

RESULTS

Shop Now

Install Now
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Who directly links advertisements to alcohol sale the most?

 » Key takeaway: Due to their different business models, it is unsurprising that alcohol retailers, including 
those that sell alcohol through rapid delivery, were more likely than producers or venues to use 
advertisements containing a button that links to alcohol sale. This highlights the fundamental link 
between alcohol advertisements on social media and the online sale and delivery of alcohol, with the 
line between advertising and retail now blurred.

Almost all (97.7%) advertisements by alcohol retailers contained a button and 87.3% of these directly link to 
alcohol sale.

Almost four in five (79.3%) alcohol producer advertisements contained a button, with 29.9% directly linking to 
alcohol sale. 

While 81.6% of venue advertisements used a button, less than 1% (0.61%) of advertisements by venues used a 
button directly linking to alcohol sale (Figure 2). 

Figure 2: Percentage of alcohol advertisements with a button directly linking to alcohol sale, by market category
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Companies directly linking advertisements to alcohol sale the most

Of all alcohol advertisers, Vinomofo (n=1,617), Vintage Cellars (n=1,291), and BWS (n=1,290) published the 
highest number of alcohol advertisements with a button directly linking to alcohol sale over the study period 
(Figure 3). The 10 alcohol retailers publishing the most alcohol sale linked advertisements were in total 
responsible for 9,651 advertisements over the study period – equivalent to almost 500 advertisements per 
month. They disseminated 43.5% of the total number of alcohol sale linked advertisements, while comprising 
only 0.7% of the total number of alcohol advertisers in this study. 

Notably, nine of these 10 retailers (the exception being Vinomofo) can sell alcohol through rapid delivery 
(defined as less than two hours between order and delivery). These nine companies collectively disseminated 
8,034 alcohol advertisements with a button directly linking to alcohol sale. While these nine companies 
comprise only 0.8% of the total number of alcohol advertisers in the study, they were responsible for 36.3% of 
the total number of alcohol advertisements with a button directly linking to alcohol sale. 

Figure 3: Number of alcohol advertisements with a button directly linking to alcohol sale by advertiser, 
separated by market category
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Ownership of companies directly linking advertisements to alcohol sale 
the most

 » Key takeaway: Alcohol advertisements on social media platforms are a virtual shop front for online 
alcohol stores – including those owned by large retailers and multinational corporations. The 
widespread use of this tactic by companies, including those with significant resources, to sell harmful, 
addictive products should raise strong red flags. It creates and compounds a digital environment for 
harm where people have fewer protections between seeing an advertisement and being sold alcohol.

Producers disseminating the highest number of alcohol advertisements directly linking to alcohol sale through 
buttons are predominantly owned by multinational companies, for example Bacardi Limited (n=952), Diageo 
(n=809), and Molson Coors (n=601; Table 2). Collectively, the 10 producers that most used these alcohol sales 
linked advertisements disseminated 32% (n=3,479) of the total number of alcohol sales linked advertisements 
by producers. 

Table 2: The ten alcohol producers with highest number of alcohol advertisements with a button directly linking 
to alcohol sale, by company ownership

ALCOHOL PRODUCERS

Miller Lite (Molson Coors) 601

Mr Black Spirits (Diageo) 498

Bombay Sapphire (Bacardi Limited) 370

Grey Goose (Bacardi Limited) 343

Starward 343

Don Julio Tequila (Diageo) 311

1800 Tequila (Becle SAB de CV) 281

Penfolds (Treasury Wine Estates) 256

Patrón Tequila (Bacardi Limited) 239

Pernod Ricard USA (Pernod Ricard) 237

RESULTS

Bacardi Limited Diageo Other
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 Examples

ADVERTISEMENT DIRECTLY LINKING TO 
ALCOHOL SALE LANDING PAGE

 
The 10 alcohol retailers that disseminated the highest number of alcohol advertisements directly linking to 
alcohol sale are predominantly owned by larger holding companies, including Coles Group Limited (n=3,197), 
Endeavour Group Limited (n=2,680), and Liquor Marketing Group Ltd (n=1,646) (Table 3). Collectively, the 10 
retailers disseminated 84.94% (n=9,651) of the total number of alcohol sales linked advertisements by retailers. 

RESULTS

Learn More
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Table 3: The ten alcohol retailers with highest number of alcohol advertisements with a button directly linking to 
alcohol sale, by company ownership

RETAILERS

Vinomofo (Vinomofo (Australia) Pty Ltd) 1,617

Vintage Cellars (Coles Group Limited) 1,291

BWS (Endeavour Group Limited) 1,290

Liquorland (Coles Group Limited) 1,283

Jimmy Brings (Endeavour Group Limited) 936

Bottlemart (Liquor Marketing Group Ltd) 896

SipnSave (Liquor Marketing Group Ltd) 750

First Choice Liquor Market (Coles Group Limited) 623

Liquor Legends Australia (Hotel & Tourism Management Pty Ltd) 511

Dan Murphy’s (Endeavour Group Limited) 454

 

 
Examples

ADVERTISEMENT DIRECTLY LINKING TO 
ALCOHOL SALE LANDING PAGE

RESULTS

Endeavour Group Limited Coles Group Limited Liquor Marketing Group Ltd Other

Shop Now
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RESULTS

There is now a fundamental link between alcohol advertisements on social media and the online sale 
and delivery of alcohol

Alcohol companies target people with large amounts of alcohol advertising directly linking to alcohol sale 
through social media. During the study period, we observed 56,579 distinct alcohol advertisements on Meta 
platforms. Of this total, over a third of alcohol advertisements contained a button that directly links people to 
alcohol sale. In this way, alcohol advertisements and sale are now intrinsically linked.

The line between alcohol advertising and sale is now blurred

Traditionally, much of the alcohol advertisements people were exposed to were in mediums such as television, 
in print, or on billboards – in other words, advertising was distinctly separate from the location in which alcohol 
was sold. However, alcohol advertisements on social media platforms have now become a virtual shop front for 
online alcohol stores – including those owned by large retailers and multinational corporations - thus blurring the 
line between advertising exposure and alcohol retail. The widespread use of this tactic to sell harmful, addictive 
product should raise strong red flags. This is because it creates and compounds a digital environment for harm 
where people in the community, particularly people most at risk of harm from alcohol products, now have fewer 
protections in place between seeing an alcohol advertisement, and being sold and delivered alcohol. 

Social media platforms are significantly expanding alcohol availability

The use of alcohol advertisements to sell and deliver alcohol into the home rapidly is a particular concern, and 
this study shows this use is prevalent. For example, nine alcohol retail companies that sell alcohol via rapid 
delivery were responsible for 36.3% of all collected alcohol advertisements with a button directly linking to 
alcohol sale. This further demonstrates the role social media alcohol advertisements now play in expanding the 
availability of alcohol,18 and in increasing the risk of alcohol harm. Research has shown that when people are 
sold alcohol that is rapidly delivered into their home, they are more likely to drink at higher risk levels on the day 
of rapid alcohol delivery.19 Research also shows that alcohol sold online and rapidly delivered into the home 
results in higher alcohol use, where people would have stopped drinking alcohol if not for the rapid delivery.20,21 

Current regulation of alcohol marketing is not fit for purpose in the digital environment 

Alcohol advertisements are no longer static. People are now exposed to interactive, dynamic advertisements that 
directly connect them with alcohol sale online. Contrastingly, current regulations were developed for brick-and-
mortar businesses, and fail to address the concerns unique to digital practices. A distinct concerning feature of this 
marketing is that alcohol companies directly link these advertisements to alcohol sale, meaning that these digital 
advertisements are now the store front for online alcohol stores, and should therefore be regulated as such. 

This issue is particularly relevant to the many jurisdictions in Australia, including the Australian Capital 
Territory,22 and Queensland,23 that are currently considering reforms to online alcohol sales and delivery. As 
part of these reforms, jurisdictions should consider the role of alcohol sale linked advertisements in expanding 
alcohol availability and the subsequent harms. 

Discussion
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Everyone in the community deserves the right to safely use digital platforms. 

Yet alcohol companies extensively target people with alcohol advertisements on social media that link directly 
to platforms that sell and deliver alcohol into homes, including through rapid alcohol delivery. 

Large alcohol retailers and multinational corporations are responsible for much of this social media 
advertising, which has become a virtual store front for alcohol sale without the same protections in place that 
exist in physical stores. This risks the health and wellbeing of people in Australia, as alcohol is an addictive and 
harmful product that causes substantial harm to our communities.

Online environments must implement government-led standards that enable good health and wellbeing by 
providing a safer online engagement. Policymakers should therefore consider the ways alcohol companies 
advertise through digital platforms when developing approaches to addressing alcohol harms. 

Conclusion
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